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If 2 0 2 0  w a s  a b o u t  survival…  

…and  2021 w a s  a b o u t  b o u n c i n g  b a c k …  

…2022  is a b o u t  B I G  I DEA S .  



7 5 %  
of c o n s u m e r s  are l o o k i n g  forward  
to n e w  food a n d  b e v e ra ge  t rends   

in  2022  

Q:  Are you look ing  forward to n e w  food a n d  b e v e ra ge  t rends  in  2022? |  Fie lded J a n u a r y  2022 (n = 1001) 



8 3 %  
of c o n s u m e r s  t h ink  t he   

p a n d e m i c  h a s  per m anent ly   
c h a n g e d  h o w  w e  live  

Q:  R a t e  your level of a g re e m e n t  with the  s tatement ,  “The  COVID-19 p a n d e m i c  h a s  p e rm a n e n t ly  c h a n g e d  h o w  w e  live.”  | Fie lded J a n u a r y  2022 (n = 1001) 



71% o f  
c o n s u m e r s  
t h i n k  t h e r e  w i l l  b e  a n o t h e r  
p a n d e m i c  o f  t h e  s a m e  s i z e  o r   
l a r g e r  t h a n  t h e  C OV I D - 1 9  p a n d e m i c  

Q:  “Do  you think  there  will b e  another  p a n d e m i c  of the  s a m e  size or sca le  – or larger  – t h a n  the COVID-19 p a n d e m ic ? ”  | Fie lded N o v e m b e r  2021 (n = 1000) 





WHAT WILL GEN Z DO 

IN THE MONTHS AHEAD? 



Gen Z Gen Pop 

 

Purchase more 26% 12% 

 

Purchase the same amount 32% 33% 

 

Purchase less 24% 18% 

 

Completely stop purchasing 7% 7% 

 

Never purchased and don’t plan to 10% 31% 

T h i r d - P a r t y  D e l i v e r y  
does gen z plan to use third-party delivery services more less in the future? 
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n=1000 

Delivery is not yet highly available from 
campus  dining, but interest is high among 
students. 
What’s more, twice as many students have ordered delivery from restaurants or  
grocery stores than from their school. Students have familiarity and access to  
delivery from off-campus sources and so may start to demand it of campus 
dining. 

On-Campus Delivery Interest 

31% 
of students say their  

school offers 
delivery 

 
of students have ever  
ordered delivery from 
their  school’s dining 

services 

28% 
41% 

43% 

16% 

Very interested Interested Not interested 

 
D8: If it were available, how interested would you be in having food delivered 

from your school’s dining services? 

of students have had food  
delivered from a 

restaurant  or grocery 
store 

66% 
D6: To the best of your knowledge, does your school dining services offer delivery? 

D7: Have you ever had food/beverage delivered from your school’s dining services? 

D9: Have you ever had food/beverage delivered from a non-school dining source like a  

local restaurant or grocery store when you were a student? 
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D4: How interested would you be in 

seeing the following types of technology 

and automation at your on-campus school 

dining facilities? (top-2, 5 pt. scale) 

Students love technology that leverages their smartphones. Although older generations may not always have 

smartphones or  want them to be used for everything, students want mobile apps and digital payments. Digital menu boards, new-age vending machines, kiosks, 
and tablet ordering  also have high interest with over half of students. 

Student Interest in Technology 

63% 

61% 

59% 

57% 

56% 

53% 

51% 

50% 

49% 

47% 

44% 

44% 

42% 

41% 

40% 

39% 

38% 

34% 

29% 

Mobile/smartphone app  

Mobile-phone payments/digital wallets 

Digital menu 

board  New-age vending 

machine  Guest self-

ordering kiosk  Tablet/iPad 

ordering 

Cubbies where orders are picked up 

Replace register with tablet/smartphone 
ordering 

Tablet/iPad menu  

Food conveyor belts/automated Lazy Susans  

Micromarkets: unmanned grocery or c-stores  

RFID payment of items that are self-

dispensed  Drone/robot/automated car 

delivery 

Geofencing  

Predictive order technology  

Facial-recognition software 

Robots  

Alexa- or Siri-enabled 

ordering 

Facebook ordering 



Gen Z Gen Pop 

 

Purchase more 17% 13% 

 

Purchase the same amount 48% 55% 

 

Purchase less 18% 19% 

 

Completely stop purchasing 3% 3% 

 

Never purchased and don’t plan to 13% 10% 

P r e m i u m  F o o d s  & P r o d u c t s  
does gen z plan to purchase more less premium products in the future? 



Gen Z Gen Pop 

Purchase more 42% 39% 

Purchase the same amount 39% 46% 

Purchase less 9% 6% 

Completely stop purchasing 4% 3% 

Never purchased and don’t plan to 5% 6% 

H e a l t h y  F o o d s  
does gen z plan to eat more or less healthy foods in the future? 
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A6: What is your relationship with the specific diets listed below? 

Intermittent fasting and low-carb are the most followed diets by students. Other diets are followed by a small 

sub-  set of students, but those students may be very passionate about their diets. 

Special Diets 

Currently Following 
Have  

Followed in  
the Past 

Interested  
in Following 

Not  
Following &  
No Interest 

Intermittent fasting 13% 26% 15% 47% 

Low-carb diet 12% 25% 18% 46% 

South Beach 6% 7% 10% 77% 

Whole30 6% 9% 13% 72% 

Ketogenic diet 6% 16% 15% 64% 

Zone diet 6% 8% 10% 77% 

Raw-food diet 6% 9% 10% 76% 

Atkins 6% 11% 10% 74% 

Paleo 5% 11% 13% 71% 

Students are less likely to be on specific diets than in 
2019,  except for intermittent fasting which has held 
steady. 



Gen Z Gen Pop 

 

Purchase more 32% 23% 

 

Purchase the same amount 38% 40% 

 

Purchase less 19% 22% 

 

Completely stop purchasing 5% 5% 

 

Never purchased and don’t plan to 6% 11% 

T r i p s  & V a c a t i o n s  
does gen z plan to spend more on trips and vacations in the future? 



Gen Z Gen Pop 

 

Purchase more 31% 26% 

 

Purchase the same amount 44% 52% 

 

Purchase less 11% 8% 

 

Completely stop purchasing 3% 3% 

 

Never purchased and don’t plan to 11% 12% 

C l e a n  L a b e l  P r o d u c t s  
does gen z plan to purchase more clean label products in the future? 



Gen Z Gen Pop 

Purchase more 25% 13% 

Purchase the same amount 46% 59% 

Purchase less 22% 22% 

Completely stop purchasing 4% 3% 

Never purchased and don’t plan to 3% 3% 

F a s t  F o o d  R e s t a u r a n t s  
does gen z plan to eat more fast food in the future? 
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Students are interested 
in  seeing additional dining  
venues on campus. 

Although using meal plan money off-campus  
may not work for many schools, c-stores,  
campus coffee shops, and food trucks have 
the  next highest interest and are all venues 
that  require less up-front capital than large 
dining  halls and may be a realistic addition to 
many  campuses. 

n= 

Use of meal plan money off-campus 

Campus convenience stores 

66% 

62% 

847 

541 

Campus coffee shop 59% 432 

Food trucks 57% 708 

On-campus farmers’ market 57% 877 

Kiosks with grab-and-go food 57% 680 

Chain fast-food restaurants 55% 568 

Student dorms with full kitchens 54% 759 

Grocery stores run by dining services 54% 836 

All-campus dining hall 54% 445 

Non-chain fast-food restaurants 50% 800 

More upscale sit-down restaurants 47% 899 

Campus pub/bar (that serves alcohol) 46% 883 

Dorm dining hall 41% 657 

Allergy-specific 38% 845 

Dietary restriction-specific 37% 811 

Interest in Adding Dining Venues 

B7: How interested would you be in your college  

ADDING the below dining options? (top-2, 5 pt. scale;  

among those who don’t currently have at their school) 

n=varies 



Gen Z Gen Pop 

 

Purchase more 15% 7% 

 

Purchase the same amount 42% 33% 

 

Purchase less 23% 18% 

 

Completely stop purchasing 6% 8% 

 

Never purchased and don’t plan to 13% 35% 

S c h o o l  C a f e t e r i a  o r  B u f f e t  
does gen z plan to eat at more school cafeterias and buffets in the future? 



Gen Z Gen Pop 

 

Purchase more 33% 19% 

 

Purchase the same amount 51% 60% 

 

Purchase less 10% 12% 

 

Completely stop purchasing 2% 3% 

 

Never purchased and don’t plan to 5% 5% 

G l o b a l  F o o d s  
does gen z plan to eat at more or less globally-inspired restaurants in the future? 
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I ta l ia n  c u i s i n e  i s  A m e r i c a ’ s   
f a v o r i t e  c u i s i n e  – 8 2 %  l o v e  o r   
l i k e  it. B u t  t h i n g s  a r e  c h a n g i n g …  



F a v o r i t e  g l o b a l  c u i s i n e s  b y  g e n e r a t i o n …  

B o o m e r s  

Italian 9 0 %  

Chinese 8 4 %  

Mexican 7 8 %  

G e n  X  

Italian 8 5 %  

Chinese 8 3 %  

Mexican 8 2 %  

M il lennia ls  

Mexican 8 2 %  

Italian 7 9 %  

Chinese 77%  

G e n  Z  

Mexican 75%  

Chinese 71% 

Italian 7 0 %  

(% who love or  
like it vs. the  
total population) 



Q:  If you c ou ld  only  eat  foods  from on e  of the  fol lowing cuis ines for the  rest  of your life, w h ic h  cuis ine  w ou ld  you c h oos e ?  | Fie lded N o v e m b e r  2021 (n = 1000) 

 

 

 
26% 

 

 

 

 

 
43% 

 

 

 

 

38% 

47% 

45% 

 

 

 

 

34% 

 

 

 

 
34% 

 

 
 

22% 

 

 

 
29% 

 

 
23% 

 

 

 
28% 

 

 

 
30% 

Gen Z Millennials Gen X Boomers 

I f  y o u  c o u l d   
o n l y  e a t  o n e   
c u i s i n e  f o r   
t h e  r e s t  o f   
y o u r  l i f e …  

Asi an / Chi nese  

Latin/Mexican  

Italian  

…younger  c o n s u m e r s   
are far m o re  l ikely to  
c h o o s e  Lat in/Mexican  
cuis ine,  a n d  t he  only   
generat i on  to a lso  
c h o o s e  Asian/Chinese  
cu i s i ne  over Italian. 



Cake Pops +21% 

Boba +21% 

Nutella +16% 

Mochi +16% 

S’mores +15% 

Smoothie Bowls +15% 

Ramen +15% 

Bubble Tea +14% 

Slushies +14% 

Churros +13% 

Chocolate Chip Pancakes +12% 

Dragon Fruit 12% 

Sports Drinks 12% 

Thai Rolled Ice Cream 12% 

Frappes 10% 

TOP GEN Z FOODS 
(% who love or like it  
vs. the total 
population) 

H a l f  o f  t h e  f o o d s  t h a t   
s k e w  t o w a r d s  G e n  Z  a r e   
A s i a n -  o r  L a t i n - i n s p i r e d .  





20 .9 %  
21.7 %  

22.1%  

23.9 %  

23.1% 

25.1%  
25.5%  

26.7 %  
27 .4 %  27 .8 %  

26.0 %  

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 

Ta c o s  h av e   
inc reased  their   
m e n u  penetrat ion  
2 4 %  in the  past   
decade,  only  s e e i n g   
a  smal l  d ip  in the   
past  year  d u e  to  
COVID - re lated  m e n u   
c h a n g e s .  



A sian a n d  A s ian -   
inspired  c o nt i nu e  to  
g row.  R a m e n  h a s   
b e e n  i n c re as in g  its  
m e n u  penetrat ion  
steadi ly over  the   
past  decade.  

0 .9 %  

1.2%  

1.5%  

1.7 %  

1.9 %  

2.2%  2.2%  

2.5%  

3.0 %  

2.9 %  2.9 %  

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020  2021 



37.5%  

 

36.8 %  

35.8%  

35.3%  
35.1%  35.0%  

34.5%  

34.1%  
33.8 %  33.8 %  

32.1%  

20 11 20 12 20 13 20 14 20 15 20 16 20 17 20 18 20 19 20 20  20 21 

Yet  pizza,  that  Ital ian-  
inspired c o n s u m e r   
favorite, h a s  b e e n   
d e c l i n in g  o n  m e n u s   
over  the  past  decade.   
In  fact, of the  ten  m o s t   
c o m m o n  Italian  
entrees  o n  m e n u s ,  all  
of t h e m  h av e  dec l ined  
over  the  past  4  years,   
i n c l u d i n g  l a s a g n a  ( 
-15%), ravioli  (-12%), a n d  
Ital ian s a u s a g e  (-9%). 



That doesn’t mean Italian cuisine is disappearing – consumers can 
and  do love and purchase foods from many cuisines. And new, 
unique  Italian foods and flavors can excite consumers again – burrata 
has  grown 24% on menus in the past 4 years. Innovation is key. 



Over  9 0 %  of G e n  Z  c o n s u m e r s  l ike t ry ing   
n e w  foods  a n d  beverages ,  t h o u g h  near ly   
half  w a n t  t h e m  prepared  in  famil iar  formats.  

1 

Q:  “Which  of the  fol lowing s tat em en ts  is m o s t  t rue  for you?”  | Fie lded O c to b e r  2021 (n = 2,001 overall,  245  G e n  Z  r e s p o n d en ts )  

F I V E  IN F O C U S :  N e w  F o o d  Ex p e r ie n c e s  for G e n  Z  

4 4 %  
L O V E  T R Y I N G N E W  F O O D S ,  the 

crazier and more unique the 
better 

Significantly greater than for Boomers 
(17%) 

8 %  
D O N ’ T  L I K E  T R Y I N G  N E W  F O O D S  

Significantly less than for Gen X (16%) and Boomers 
(21%) 

4 8 %  
L I K E  T R Y I N G  N E W  F O O D ,  but 
prefer them in menu items 
that are more familiar 
 
Significantly less than for Boomers 
(62%) 



A m o n g  all generat ions ,  G e n  Z  c o n s u m e r s  are  
m o s t  wi l l ing to take  a  leap  of faith w i th  n e w   
a n d  exper imental  d i n i n g  exper iences.  

2 

Q:  “Which  is m o s t  t rue  of your  t ry ing  n e w  foods?”  | Fie lded O c to b e r  2021 (n = 2,001 overall,  245  G e n  Z  r e s p o n d e n ts )  

51% 
will try a new food 

J U S T   B E C A U S E  IT S O U N D S  
E XC I T I N G  

Significantly greater than for Boomers 
(31%) 

4 9 %  
will only try a new food I F  
T H E Y   T H I N K  IT W I L L  TA ST E  
G O O D  
Significantly less than for Boomers 
(69%) 

F I V E  IN F O C U S :  N e w  F o o d  Ex p e r ie n c e s  for G e n  Z  



Over  t wo  in  five G e n  Z  c o n s u m e r s  look first  
to restaurants  a n d  foodser vice v e n u e s  in   
their  s e a r c h  of n e w  foods  a n d  beverages .  

4  

Q:  “The  last  t im e  you tried a  b ra n d - n e w  food item, w a s  it s om e t h in g  you got…?” | Fie lded O c to b e r  2021 (n = 2,001 overall,  245  G e n  Z  r e s p o n de n ts )  

4 7 %  
last tried a brand-new food  

item at a R E S TA U R A N T  O R   
F O O D S E R V I C E  L O C AT I O N  

Significantly greater than 
for 

Gen X (41%) and Boomers 
(37%) 

15%  
A R E  U N S U R E  where they last 

tried  a brand-new food item 

Significantly less than for Boomers 
(30%) 

3 8 %  
last tried a brand-new food 
item  at a G R O C E R Y  S T O R E  

F I V E  IN F O C U S :  N e w  F o o d  Ex p e r ie n c e s  for G e n  Z  



HOW WELL DO YOU KNOW 

GEN Z? 



MORNING 

PEOPLE 

NIGHT 

PEOPLE? 
OR 

a r e  t h e y …  



OR 

a r e  t h e y …  

NIGHT 

PEOPLE? 

69% 

MORNING 

PEOPLE 

31% 



HEALTHY 

EATERS 

UNHEALTHY 

EATERS 
OR 

a r e  t h e y …  



OR 

a r e  t h e y …  

UNHEALTHY 

EATERS 

60% 

HEALTHY 

EATERS 

40% 



INTROVERTS EXTROVERTS OR 

a r e  t h e y …  



OR 

a r e  t h e y …  

EXTROVERTS 

27% 

INTROVERTS 

73% 
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C7: Under what circumstance did you CONSUME what you purchased from your campus dining location? Select the option that best applies to this last occasion. 

Students are somewhat more likely to eat by themselves on campus than to eat with others. 
They  also overwhelmingly are consuming items immediately and much less likely to save them 
for later. 

27% 

25% 

19% 

12% 

11% 

6% 

By myself immediately where 
I  purchased my food 

With a group immediately where 
I  purchased my food 

By myself immediately outside where 
I 

purchased my food 

Later by myself 

With a group immediately outside 
where 

I purchased my food 

Later with a 
group 

58% 
EATEN SOLO 

42% 
EATEN WITH  

A GROUP 

82% 
CONSUMED  

IMMEDIATELY 

18% 
CONSUMED  

LATER 



CHOCOLATE 

LOVERS 

VANILLA 

LOVERS 
OR 

a r e  t h e y …  



OR 

a r e  t h e y …  

VANILLA 

LOVERS 

46% 

CHOCOLATE 

LOVERS 

54% 



SALTY 

LOVERS 

SWEET 

LOVERS 
OR 

a r e  t h e y …  



OR 

a r e  t h e y …  

SWEET 

LOVERS 

50% 

SALTY 

LOVERS 

50% 



RESTAURANT 

FOOD 

FOOD MADE 

AT HOME 
OR 

d o  t h e y  p r e f e r …  



OR 
FOOD MADE 

AT HOME 

44% 

RESTAURANT 

FOOD 

56% 

d o  t h e y  p r e f e r …  



DOG PEOPLE CAT PEOPLE OR 

a r e  t h e y …  



OR 

a r e  t h e y …  

CAT PEOPLE 

38% 

DOG PEOPLE 

62% 



K E Y  T A K E A W A Y S  

• C o n s i d e r  h o w  your  c u s t o m e r  b a s e  h a s  c h a n g e d  p e r m a n e nt l y  over  the  
co u r s e  of the  p a n d e m i c .  

• Te c h n o l o g y  i nve st m e nt s  s h o u l d  inc lude  del ivery a n d  a  m o b i l e  app.  

• 81% of G e n  Z  p lans  to p u r c h a s e  at  least  the  s a m e  a m o u n t  or  eve n   
m o r e  heal thy  foods  in  the  future,  b u t  cons ider  their  d iets  ( intermittent  
fast ing  h a s  b e c o m e  far m o r e  c o m m o n )  a n d  aw a r e n e s s  that  it ’s a  
diff icult  choice.  

• L o o k  at  your  g lobal  food  m i x  – d o e s  As ian  a n d  Lat in  cu i s ine   
p r e d o m i n ate  over  Italian cu i s ine?  

• T h i n k  t h r o u g h  your  core  c u s t o m e r  a n d  their  n e e d s  – they  are l ikely to  
b e  a n  introverted  n i g h t  ow l  w h o  k n o w s  they  don’t  a lways  eat  heal thy   
(but  w a n t  to), s l ight ly  prefer  a w ay - f ro m - h o m e  food, a n d  probably  w i s h   
they  h a d  a  dog.  



W h e n  t h i n k i n g  a b o u t  the  year   
ahead,  c o n s u m e r s  we re  twic e  as   
likely to say  “hope” a n d   
“hopeful”  t h a n  a ny  other  word.  



hello@datassential.com 

mailto:hello@datassential.com
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