
COVER: SHOW STRONG BRAND 
IMAGERY/KEY VISUAL

Rob Davidson

Sr. Director Non-Commercial Sales

Danone North America

BRINGING HEALTH 
THROUGH FOOD TO AS 
MANY PEOPLE AS 
POSSIBLE 
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Mission

…Shaping & leading our business categoriesdouble over the next 
decade.

Bring health 
through food to as 
many people as 
possible.

Yogurt
Coffee

Focused
Beverages

Plant 
Based Water Early Life & Medical

Nutrition 

People & Science at the 
core

Done the Danone 
Way

DANONE NORTH AMERICA

+ +
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OUR 2025 BIG GAME SPOT: SUPRISING STRENGTH DRIVEN BY PROTEIN



#1 selling item 
in entire yogurt 

category
(absolute $ sales)
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OIKOS WAS THE FASTEST GROWING YOGURT BRAND IN THE CATEGORY 

#1 growth 
contributor in 

yogurt category

Source: Calendar Year 2024 Ending 12-29-24; Circana Supplytrack Ending Dec 2024

+4.5pts HHP
driving ~6 million 

new buyers to 
the brand

3 Year Double Digit 
Growth in Retail

3 Year Double Digit 
Growth in 

Foodservice

Driving Category 
Growth

OIKOS EXPERIENCING MASSIVE GROWTH AND BECAME A $1B BRAND IN 2024

+11% +10% +9%

+32%
+40%

2022 2023 2024

+20%

Total Yogurt Category Oikos

+9%

+23%
+28%

2022 2023 2024

+14% +15%
+9%

Synonymous with 
Protein

New HH with New 
Occasions

#1 Category 
Performer

#1  brand 
associated with 

protein in 
yogurt category



CONSUMERS ARE SEEKING OUT MORE PROTEIN IN THEIR DIET….. (AND IN THEIR 
YOGURT)
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+13.6% 
vs. YAGO

+6.2% 
3 Yr CAGR

Protein Universe $ Sales (Billions)

$56.1 $57.0

$62.2
$67.1

3 YA 2 YA 1 YA L52W

42%

Of consumers say they would 
like more high protein products

PROTEIN IN TOTAL F&B

HIGH PROTEIN YOGURT

2022 2023 2024

Greek

Non-Greek

Greek Yogurt Continues to Grow Faster than Total Yogurt in Foodservice

+35%
+17% +16%

Protein is the #1 
yogurt purchase 
driver

#1
Protein is the #1 
attribute considered 
to make yogurt 
“healthy” by Gen Z & 
Millennials

#1
64%

Of consumers want 
more protein in their 

diet

+16% +11% +6%
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STUDENT ATHLETES ARE SEEKING CONVENIENT WAYS TO CONSUME 
PROTEIN 
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OIKOS READY TO DRINK PROTEIN SHAKE IS 
TAKING OIKOS INTO A NEW CATEGORY

§ 30g of complete high-quality protein to 
support overall muscle health

SHELF STABLE FORMULA
ü12 months shelf life

§ 5g of prebiotic fiber to support digestive 
health

§ 0g added sugar (1g total sugar) & No artificial 
sweeteners

§ Fewer ingredients vs leading 
competitor



THANK YOU


