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OUR 2025 BIG GAME SPOT: SUPRISING STRENGTH DRIVEN BY PROTEIN

w DANONE BRAND LEADERSHIP



OIKOS EXPERIENCING MASSIVE GROWTH AND BECAME A $1B BRAND IN 2024

OIKOS WAS THE FASTEST GROWING YOGURT BRAND IN THE CATEGORY

Lo i‘ dietitiancass

3 Year Double Digit

3 Year Double Digit —— Driving Category New HH with New #1 Category Synonymous with
Growth in Retail | i Growth Occasions Performer Protein
‘ Foodservice
+40% +28%
7] +32% 1 % . .
| |23 / #1 growth +4.5pts HHP #1 selling item #1 brand
T % 15% ° . o o ~ opge . . . °
] :1 10 ) RS S .05  contributorin  driving ~6 million  in entire yogurt associated with
b ) % +9% | | o 0 . .
. yogurt category new buyers to category protein in
- oo 04 209 2003 ooa the brand (absolute $ sales) yogurt category
\ ) O Total Yogurt Category === QOikos

Source: Calendar Year 2024 Ending 12-29-24; Circana Supplytrack Ending Dec 2024
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CONSUMERS ARE SEEKING OUT MORE PROTEIN IN THEIR DIET..... (AND IN THEIR
YOGURT)

PROTEIN IN TOTAL F&B

Protein Universe S Sales (Billions)

$67.1
+13.6%
$62.2 vs. YAGO O Aomn V4
$56.1 $57.0 +6.2%
3 Yr CAGR
- . HIGH PROTEIN YOGURT
3YA 2 YA 1YA L52W
Protein is the #1 Pro’Fein B #1
yogurt purchase attribute considered
64% 42% v to make yogurt
“healthy” by Gen Z &
Millennials
Of SIS E -Of consumers say tl:\ey would Greek Yogurt Continues to Grow Faster than Total Yogurt in Foodservice
more protein in their like more high protein products

diet

?f’" “ VL 37 v +16% +11% +6%
management, and overall wellness
2022 2023 2024
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STUDENT ATHLETES ARE SEEKING CONVENIENT WAYS TO CONSUME
PROTEIN

Americans generally meet daily protein needs, but certain groups need more.™

1 ded
s o o ATHLETES HAVE INCREASED NEEDS"

‘;(C.’lr protein f'%oagg Bel i = 0.8-1.1 g/kg/day 11-1.5 g/kg/day 1.6-2 g/kg/day
loptaiiholbedy wels = RECREATIONAL ENDURANCE TOP-LEVEL
(0.36¢ per pound) = ATHLETE ATHLETES ATHLETES
: e Practicing gentle Practicing a mix o Practicing high
- Amerlcans.ge.nerally eat é exercise a few low/moderate to intensity or
more protein in the S times a week intense training endurance sports
: : = = GENERAL 4-5 DAYS PER WEEK ON A DAILY BASIS
evening. Spreading POPULATION FOR AT LEAST 1H FOR EXTENDED
protein intake more evenly PERIODS OF TIME

across the day may better
support muscle mass.
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OIKOS READY TO DRINK PROTEIN SHAKE IS
TAKING OIKOS INTO A NEW CATEGORY SHELF STABLE FORMULA

v 12 months shelf life
= 30g of complete high-quality protein to
support overall muscle health

* 0g added sugar (1g total sugar) & No artificial
sweeteners o VANILLA

= 5g of prebiotic fiber to support digestive
health

= Fewer ingredients vs leading
competitor

1201
(385mL)

AVAILABLE: JUNE
2025
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THANK YOU



