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AKA

THE THREE THINGS | WORRY
ABOUT (AS TOLD THROUGH
GRAPHS)




#1: Living Is incredibly expensive

FRED .-/ — (Nonfarm Business Sector: Hourly Compensation for All Workers/Consumer Price Index for All Urban Consumers: All Items in

U.S. City Average), Q1 1970=100
— (Nonfarm Business Sector: Labor Productivity (Output per Hour) for All Workers, Q1 1970=100), Q1 1970=100
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hether wage growth beats inflation,
and by how much, depends on when
and how you look

FRED -~/ — consumer Price Index for All Urban Consumers: Rent of Primary Residence in U.S. City Average

Cumulative real wage growth, after adjusting o

or inflation using four measures
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Source: U.S. Bureau of Labor Statistics via FRED®

Shaded areas indicate U.S. recessions. fred stiouisfed.org

Note: Time periods shown start and end in December.
Source: Pew Research Center analysis of IPUMS CPS
earnings data, Bureau of Labor Statistics’ Consumer Price
Index (CPI) variants and Bureau of Economic Analysis’
Personal Consumption Expenditures (PCE) price index.
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THE WORLD'S

HOUSEHOLD DEBT

Food spending and share of after-tax income USDA Economic Research Service 2026

spent on food across U.S. households, 2023 G US. DEPARTMENT OF AGRICULTURE Together, China and the
U.S. make up over 50
of global household debt.

Average annual food spending, U.S. dollars Percent of income spent on food
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Note: U.S. households are sorted from lowest to highest household income, then divided into 5 equal
groups, or quintiles.
Source: USDA, Economic Research Service using data from the U.S. Department of Labor, Bureau of Labor
Statistics, Consumer Expenditure Survey, 2023,
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#2. We eat the wrong things

Average added-sugar intake by education R —

: : USDA Ec
Adherence to U.S. fruit recommendations , _ achievement of adults 20 and above, 2009-18 M 5 OEMRTIENT O AERCIURE
USDA Economic Research Service

among adUItS, 2005-March 2020 S U-S. DEPARTMENT OF AGRICULTURE
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of recommendations Source: USDA, Economic Research Service using data from USDA, Agricultural Research Service and U.S.
Department of Health and Human Services (HHS), Centers for Disease Control and Prevention, 2017-18 What
We Eat in America, National Health and Nutrition Examination Survey; USDA and HHS, Dietary Guidelines for
Americans 2020-2025.
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Figure 1. Mean percentage of total calories from ultra-processed foods consumed by youth and
adults, by sex: United States, August 2021-August 2023

Hl Total MW Female

Percent of calories

1-18 years’ 19 and older

'Significantly different from adults.
MOTE: Ulira-processed food is based on the Nova classification.
SOURCE: National Center for Health Statistics, National Health and Mutrition Examination Survey, August 2021-August 2023.
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The U.S. obesity rate is twice that of peer nations

Age-standardized percent of adults with obesity, 18 and older, 1990-2022
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Mote: Obesity is defined as an adult with a BMI ocver 30,

Pedorson. KFF
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Pred.lcted disease prevalences for adults in LSDIA EconiormicRESsarSEics
low-income households, 2019-22 S US. DEPARTMENT OF AGRICULTURE

Predicted prevalence (percent)
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Note: Predicted prevalence estimates are adjusted for survey year indicators, age, gender, employment,
marital status, race/ethnicity, insurance status, education, family size, and household income-to-poverty
ratio. Sample includes working-age adults (19-64) in households with incomes at or below 200 percent of
the Federal poverty line.

Source: USDA, Economic Research Service calculations using data from the U.S. Centers for Disease
Control and Prevention’s National Health Interview Survey, 2019-22. _
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#3. We don’t know or trust each other

Income Dlstrlbutlon
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Wealth by wealth percentile group
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Democrats and Republicans More ldeologically Divided than in the Past

Distribution of Democrats and Republicans on a 10-1tem scale of political values

1994 2004 2014

MEDIAN  MEDIAN MEDIAN MEDIAN MEDIAN MEDIAN
Democrat Republican Democrat Republican Democrat Republican

|

Consistently Consistently Consistently Consistently Consistently Consistently
liberal consenvative liberal conservative liberal conservative

ents the
:|-1-.j ruuru F' }u licans
dix BL

PEW RESEARCH CENTER




Majorities in both parties say Republican and
Democratic voters cannot agree on basic facts

% who say when it comes to important issues facing the country, Republican
and Democratic voters ...

Can agree on basic
facts, even if they Not only disagree on plans and
often disagree over policies, but also cannot agree on
plans and policies basic facts

0%
Rep/Lean Rep 20 79
Dem/Lean Dem 15 83

Note: Respondents who did not answer are not shown.
Source: Survey of U.S. adults conducted March 10-16, 2025.
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Infographic: Signs of loneliness

AMERICAN

Half or more of U.S. adults report signs of loneliness PavcHOLoGICAL
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STRESS IN AMERICA™ 2025 @ 2025 American Psychological Association

Details of infographic from APA’s 2025 Stress in America survey




The common solution?

SONONDE

The single most consistent predictor of disease risk
An indispensable expenditure

Direct impact on mental and emotional health

The center of every human gathering

Our window to unfamiliar cultures and traditions



For food professionals...

Keep doing what you’re doing. Top trends = Cost
reduction, clean label, ingredient reduction, health &
wellness

Tactically, this means flexible core ingredients, waste
utilization, portion consistency and higher
nutrition/lower calorie staples

Borrowing from other cultures means affordable whole
foods, exciting flavors and opportunities for education



For educators and institutions...

* Food and nutrition as the vehicle for core learning
outcomes in K-12 and beyond

« Storytelling through food...from the CEQ to the
freshmen

* Every meal is a teachable moment
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